DowntownLiving.com

This is only a sample of the homepage, there are no additional pages yet, no clickable links. For each page, the top and bottom will be the same, only the content in the middle will change. 

Page Information

Each page will be centered on the screen, regardless of the width of the monitor. 

Page Title
Downtown Living in St. Petersburg, Florida Sold by The Simms Team at RE/MAX Metro

Header
This will be the header for each page so it should include contact information. Tami should make this 700 pixels wide by 100 pixels tall. Probably incorporate the sunset or a good downtown pic. 

Dropdown Menus

Listings

Listings will take you to a page of our current downtown listings with an opportunity to go from that page to our regular listings page. Since there are not a large number of them (yet), they would be in larger format with pictures that are 256 x 192 (using the pictures already sized for the photo gallery on their personal website’s photo gallery) and links to their personal website and visual tour. 

Search MLS

It will go to a launch page with instructions on searching the MLS using zip code 33701. I’ll be reformatting the IDX to have colors more compatible with this colorscheme since it will also be this way for the main site soon. 

Search Realtor.com

Search RE/MAX.com

Both would have similar launch pages with helpful guidelines for searching for downtown listings. 

New Projects

Each of the projects listed (these are samples – we need to decide on these but adding and removing will be easy) will have at least one page, if not a “subsite,” with photos, descriptions and any other material provided to us by the builders. )f course, links to contact us for buyer representation (more on that later).  Mom and Rob should divide this up. Both the Y drive and the P drive have folders for condos or developments where all of this content should go. Word documents will work fine to create content and design notes (like this doc) to describe which content you want.

Communities

These are communities that are already built. When one of the New Projects opens, it will move to the communities menu, and be redeveloped to include current photos and perhaps current information ( similar to the stats of the broadwater newsletter but for the downtown condos), that could be updated quarterly.

Visit Downtown

This will eventually be a part of the main site as well but it will give people a real feel for downtown and folks who are thinking about a visit or relocating to downtown an enticing view of the best downtown has to offer. 

About Us

Also content for the mainsite (see I’m developing the new mainsite WHILE developing the downtown site). Each of us will have our own page. Clicking About us will have the brief bios with more info… links to our individual pages which will be laid out like the resume’s that Tami will put together. That means each of us has to get together the information for our resumes. Each should include a brief “personal” section that includes info on our families, interests, etc. 

The last two buttons will also be access through the home page as well as buyer rep buttons on the new projects and communities sites and buyer & seller on the communities pages. 
Buyer Representation

This will be information about why you should have and need buyer representation in working with builders. It should include information about Mom’s and Rob’s New Construction Designations, etc. Mom should put this together.
Seller Representation

Like B.R. but speaking more to the quality and extend of our service to sellers as well as our marketing. It should include information about Mom’s and Tami’s CLHMS designations, etc. And perhaps information on some of our sales history in downtown. (info that can be pulled from the website and ssales.xls. 

Footer 

We can put whatever we need under the black bar (legal language, etc.) and the information needed for the Stats thingy. The black bar could also include some of the logos similar to our brochures/advertising that linked to those places. My opinion is that they are used sparingly if at all, however, because much of that is or will be, on the main site. I’m hoping to keep this clean and uncluttered, like so much of our other marketing materials.  

